!ll#$ll%&l

Sun Mon Tue Wed Thu Fri Sat
1 2 3 4 )
6 7 8 9 10 11 12
Financial Film/Video Film/Video Outcome Measures
Management for Marketing & Marketing & M.E. Stumpf
Boards — Randy Production Basics Production Basics 9-12
Spears 6-8pm for Nonprofits 9-12 | for Nonprofits 9-12
13 14 15 16 17 18 19
Grantwriting 101 Marketing Outcome Measures
Brownie Hamilton Promotion | — Pat M.E. Stumpf
9-12 Thompson 9-12
9-12
20 21 22 23 24 25 26
Grantwriting 101 Marketing
Brownie Hamilton Promotion | — Pat
9-12 Thompson
9-12
27 28 29 30 31




0*%$"%&’

Sun Mon Tue Wed Thu Fri Sat
1 2
3 4 ) 6 7 8 9
Integrated Nonprofit Marketing
Marketing Basics |
Communication Pat Thompson
Pat Thompson 9-12
9-12
10 11 12 13 14 15 16
Telling-Your Integrated Direct Mail & Nonprofit Marketing
Organization’s-Story | Marketing Constitutent Basics |
For- Staff Communication Il Communication Pat Thompson
Patricia-Morris Pat Thompson Laura Doherty 9-12
9-12 9-12 9-12
17 18 19 20 21 22 23
Direct Mail &
Constitutent
Communication
Laura Doherty
9-12
24 25 26 27 28 29
The Importance of a Nonprofit Marketing
United Front for Basics
Boards Pat Thompson
Janie Walker 9-12
6-8pm




Sun

Mon

Tue

Wed

Thu

Fri

Sat

6

Nonprofit Marketing
Basicsll
Pat Thompson

9-12
9 10 11 12 13 14 15
UR Spring Break The Art of the Candid | Marketing to
Week Conversation b Fundraising
Making the Annual Advantage
Fund Ask B9-12 Maureen Denlea
Laura Doherty Massey D9-12
16 17 18 19 20 21 22
Telling Your Creating an Integrated | Marketing to Persuasive
Organization@ Story | Fundraising & Mktg Fundraising Development Writing
by Word of Mouth PlanbPatMorris Advantage Pat Thompson
Pat Morris 9-12 Maureen Denlea 9-12
9-12 Massey D9-12
23 24 25 26 27 28 29
Begin Henrico Spring Creating an Integrated Persuasive
Break Fundraising & Mktg Development Writing
PlanbPatMorris Pat Thompson
9-12 9-12

30

31

L5 #S




Sun Mon Tue Wed Thu Fri Sat
1 2 3 4 )
Planned Giving — Big
Game Hunting
Steve Hart — 9-12
6 7 8 9 10 11 12
Planned Giving — Big Nonprofit Market
Game Hunting Research
Steve Hart — 9-12 Pat Thompson
9-12
13 14 15 16 17 18 19
Nonprofit Market
Research
Pat Thompson
9-12
20 21 22 23 24 25 26
Implementing The Annual Fund
Charitable L. Freeman & N.
Accountability Trego
Standards 8:30-12
Patricia Morris
6-8pm
27 28 29 30

The Annual Fund
L. Freeman & N.
Trego

8:30-12




EE

Sun Mon Tue Wed Thu Fri Sat
Integrated
Marketing

Communication |
Pat Thompson

v

The Annual Fund
L. Freeman & N.
Trego

8:30-12

9-12
8

Integrated
Marketing
Communication |
Pat Thompson

10

11

12

Grant Research
Brownie Hamilton
9-12

Film/Video
Virginia Bertholet

13

Film/Video
Virginia Bertholet
9-12

14

9-12
15

16

17

18

9-12
19

20

21

Online Marketing
Heather Fignar
9-4

22

Integrated
Marketing
Communication I
Pat Thompson

23

24

9-12
25 26 27 28 29 30 31
Memorial Day :\qgefareatlitﬁg

Communication Il
Pat Thompson
9-12




Sun

Mon

Tue

Wed

Thu

Fri

Sat

2

9

Grant Writing 101
Brownie Hamilton
9-12

10

Telling Your
Organization® Story
for Boards

Patricia Morris
6-8pm

11

To Get a Big Gift
Wayne Olson
9-12

12

Donor Relations
Jan Meriwether
9-12

13

14

15

16

Grant Writing 101
Brownie Hamilton
9-12

17

18

19

20

21

22

23

24

25

26

27

28

29

30




Sun Mon Tue Wed Thu Fri Sat
1 2 3 4 )
6 7 8 9 10 11 12

Major Gifts
M.E. Stumpf
9-12

13 14 15 16 17 18 19
Major Gifts
M.E. Stumpf
9-12

20 21 22 23 24 25 26

From Planned Gifts
To Planned Giving
Bradley Purcell
9-12

27 28 29 30 31 Augl

From Planned Gifts
To Planned Giving
Bradley Purcell
9-12

L5 #S




Sun Mon Tue Wed Thu Fri Sat
1 2
From Planned Gifts
To Planned Giving
Bradley Purcell
9-12
3 4 5 6 7 38 9
10 11 12 13 14 15 16
17 18 19 20 21 22 23
24 25 26 27 28 29 30
31

L5 #S




